UK Regional Footfall
Analysis, October 2023
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Footfall in UK town centres in October 2023 has 4% growth? compared to October 2022 indicated by
the (Year on Year) data

Yorkshire and Humber was the best performing region with 0% growth

East Anglia region experienced the highest year on year decline with -19%. This was due to high levels
of footfall recorded in holiday town centres in 2022

YTD (Year to Date) shows a UK growth of 4%, with all regions showing growth

The YTD growth is benefitting from increases in footfall in 2023 over the period Jan — Mar 23 vs 22. In
2022 these months were still impacted by behaviour changes from the Covid Pandemic

MTM (Month to Month) is now indicating a sharp reduction in visits to town centres across all regions
with a UK average of -9%. These changes are supported by the 0.3% decline (ONS) in retail sales
volumes in October 2023. Retail sales volumes in October 2023 were at their lowest level since
February 2021.
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Footfall Indices Per Region
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How UK town centre visitor data is calculated

Place Informatics is the UK leading provider of visitor behaviour data to local authorities, Business
Improvement Districts and Out of Town retail destinations.

Using geolocation and mobility data Place Informatics has the ability to understand the changes in visit
patterns for over 2,400 town centres across the UK.

We apply human behaviour algorithms to benchmark performance of any physical location revealing
impact by cost of living, events and town centre regeneration investment on visitor behaviour including
footfall and movement flow, visitor origin and reason for visit.
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Footfall Indices Per Region
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Visitor Behaviour for your Town Centre

Place Informatics hold visitor behaviour data for your town centre from 2019. We would love to share
this information with you using our online self-serve dashboard — TownandPlace.Al

To discover more about the current visitor behaviours in your town centre please use the link below to
book a short online introductory meeting:

Place Informatics Introductory Call
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https://calendly.com/clive-hall/diary-booking

	Slide 1: UK Total Footfall growth YTD 4% 
	Slide 2
	Slide 3

